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BUILD UP DAY 15 JULY 
SHOW DAY 16 JULY 

12pm -  7pm 
9am -  5pm 
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D U B L I N

E X H I B I TO R
I N F O R M AT I O N

&  S E RV I C E S  M A N UA L

.ie



.ie

2 G L A S  2 0 2 6

E X H I B I TO R  C H E C K L I ST
YOU CAN PROVIDE THIS INFORMATION BY CLICKING THE LINK ON YOUR EXHIBITOR
CHECKLIST (SUBJECT LINE) EMAIL THAT WE SENT TO YOU. 
THE DEADLINE TO SUBMIT YOUR DETAILS IS JULY 1ST.

1 Publicity and Visitor Information

2 Exhibitor Name Badges

3 Furniture, Electrical, & Audio Visual Requirements

4 Logo Upload

To maximise your involvement in GLAS it is important that you provide us with your contact
details, stand highlight and New Product New Plant entry (if applicable), so we can include
your listing in our Show Guide that is handed to all visitors on their arrival. 
You can provide this information by clicking the link on your EXHIBITOR CHECKLIST (subject
line) email that we sent to you. The deadline to submit your details is July 1st.

Record the names of your team for Exhibitor Badges available for pickup on build up
day. You can provide this information by clicking the link on your EXHIBITOR CHECKLIST
(subject line) email that we sent to you. The deadline to submit your details is July 1st.

Order additional chairs, tables, or other display requisites from the events display
contractor. If you have additional requirements for lights or power supplies, order
them in good time. 
Deadline for orders listing is the 1st of July. Order these via the Exhibitor page on
our event website, glasireland.ie

Talk to us about highlighting your listing on the Show Guide with your logo. Email your high
resolution logo to glas@mediateam.ie referencing “GLAS Show Guide listing”

PROMOTE YOUR PRESENCE AT THE SHOW
Make sure you maximise every promotional opportunity to promote your presence at the show. Use your 'Exhibitor
Checklist' emails from us to provide us with your Exhibitor Listing and Stand Highlight details for publication in the

Show Guide handed to all visitors on their arrival.
We will also use the information you provide us with - including photos of your plants/products - to promote
your presence on the GLAS website, on our email invites, our ticket invites, across our social media and on

Growtrade.ie.
Enter the New Product New Plant Awards, they are an invaluable promotional opportunity around your presence at

the show and well beyond it.
We can provide you with imagery for you to promote your presence at GLAS for your own website, emails and

social media. As well as 'See us at GLAS' stickers for your own mailings, invoices, stock deliveries, etc. A quantity of
GLAS invitations can be sent to you for inviting your own key customers and sales prospects to visit your stand at GLAS.

Download 'See us at GLAS' banners on the Exhibitor Dashboard
section of our glasireland.ie site for you to use as part of your
own show promotion on your website, emails, social media etc.

http://glasireland.ie/
http://glasireland.ie/
http://glasireland.ie/
http://glasireland.ie/
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Build Up              July 15 | 12:00pm - 7pm
Event Open        July 16 | 9:00am - 5pm
Break Down       July 16 | 5:00pm - 7pm 

How do I enter?

Dates and Organiser Information

Contact Details

New Product/New Plant Awards

Hotel Accommodation

Exhibitor Insurance Cover

Your Exhibitor Manual containts comprehensive information to help you plan a successful exhibtion. The manual is not
designed to replace our personal service. Our organising team will be happy to answer any questions or offer any special
assistance you may require.

Please take time now to plan your participation; it will save you inconvenience later and could save your company the expense
of late order surcharges. Complete and return all requests for additional stand furniture, electrics, or AV requirements no later
than July 1st. 

JOHN MCDONALD 

EAMONN MAGUIRE 
PAUL BYRNE

A C C O U N T S @ M E D I A T E A M . I E

J O H N M C D O N A L D @ M E D I A T E A M . I E

E A M O N N M A G U I R E @ M E D I A T E A M . I E

P A U L B Y R N E @ M E D I A T E A M . I E

01 294 7744

01 294 7765 | 087 123 5167

087 254 2625

JOSIAS DA COSTA 

GLAS is organised on behalf of the Kildare Growers Group by:
Mediateam Ltd, 55 Spruce Avenue, Sandyford, Dublin 18, Ireland, A94 RP22

Event Managers

Accounts

You can do this by clicking the link on our Exhibitor
Checklist email. New Product/New Plant entrants will
feature at their respective stands and be judged by
an independent panel on show day, July 16 . th

THE PLAZA HOTEL TALLAGHT
ADDRESS:  Belgard Rd, Tallaght, Dublin 24, D24 X2FC

PHONE: (01) 462 4200

EMAIL: reservations@plazahotel.ie

10 minutes from venue by car, 20 minutes by bus

The Organisers must receive an Insurance Schedule from each exhibitor OR their insurance broker must
confirm the exhibitor’s Public and Employers Liability insurance. Each exhibitor must also confirm that a specific
indemnity to the Organisers has been noted under the public and employers liability policies.

MINIMUM COVER REQUIRED: 
Public/Products Liability - €6,500,000
Employers Liability - €13,000,000

All details submitted will be verified by the event insurance broker First Ireland Risk Management.
Contacts for any query:
Helen Murphy                                       (+353) 1 2988266                              helen@jdminsurance.ie
JDM Insurance Services Ltd, Melrose House, Dundrum Road, Dundrum, Dublin 14,  D14C1H5

for exhibitors and visitors
when you mention attending
a National Basketball Arena

event

20% off discount

mailto:accounts@mediateam.ie
https://www.google.com/maps/place/data=!4m2!3m1!1s0x486774a3b5bdd387:0x4158cad4002d03a?sa=X&ved=1t:8290&ictx=111
https://www.google.com/search?q=plaza+hotel+tallaght&rlz=1C1AVFC_enIE1164IE1164&oq=plaza+hotel+tal&gs_lcrp=EgZjaHJvbWUqCggAEAAY4wIYgAQyCggAEAAY4wIYgAQyEwgBEC4YrwEYxwEYgAQYmAUYmQUyBggCEEUYOTIHCAMQABiABDIHCAQQABiABDIHCAUQABiABDIHCAYQABiABDIHCAcQABiABDIHCAgQABiABDIHCAkQABiABNIBCDM1NzRqMGo3qAIAsAIA&sourceid=chrome&ie=UTF-8
mailto:reservations@plazahotel.ie
mailto:helen@jdminsurance.ie
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C - Smaller order, Longer Timeframe
D - Send Literature or add name to database
E - Other (e.g. Press, Salesman)

A - Large order, Ready to buy 
B - Small order, Ready to buy or
Large order, Longer timeframe

The best exhibitors don’t just measure the number of leads generated, they
measure lead quality as well. One lead classification system grades every lead
this way, making sure the hottest leads get the attention first:

KEEP IT ALL BUSINESS

Lots of comfy furniture encourages people to drop in and stay on your stand.
Do you really want that? Current customers might expect to monopolise your
time. Unless they’re your main reason for attending, try to set aside specific
times for customers, ideally in a hospitality area on or off the stand.
Networking and social contacts are part of the appeal of an exhibition, but
you’ll want to keep it under control.

Earn Media Coverage
Invite key journalists to visit your stand. Participate in the Organiser’s pre-
show publicity drive. Keep a good supply of bright, well-presented literature
on your stand ready for distribution. Work with the show organiser to steer
the right journalists your way. Make sure your story is ready when they arrive. 

Leads: It’s All About
Quality!

Focus On Your Targets

Speak Fluent 
Body Language

Chances are, your key prospects are a subject of the total audience at the
show. Decide who your key targets are and brief your team to focus on them.
Set your goals accordingly.

It is very easy to fall into bad habits when it comes to body language. Arms
crossed and stern facial expressions are intimidating. Smiles, eye contact and
open questions will increase the flow to your stand and leave a better
impression. Divide the total cost of your participation in the exhibition by the
number of minutes its open. This will indicate how valuable the time is, Make
it count!

Spend The Optimum 
Amount of Time with

Visitors

Brief Your Stand Staff
Each Day

The key to success is to find the right people and spend the right amount of
time with them - not too much (there are lots more to meet) and not too little
(you need to get that lead or appointment). Again, the optimum time per
visitor will depend on your goals. But make sure you’ve planned a system that
matches your needs. 

The people on your stand make the difference between a good event and a
great event. A highly motivated, well informed team does more than any
other factor to differentiate you from the other stands and make an impact
on your market. Team briefings are a must. Remind everyone of your goals,
key messages, and the role of each team member. Report on your progress.
Make adjustments if necessary. Announce the winner of your lead-generating
competition. Most importantly, keep the energy up and attitudes positive.

No Business Like Show Business
A short guide to a successful exhibition experience
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Note: 
Talk to us about a Highlighted Listing to include your logo.
All advertisers receive a free Highlighted Listing.

01 294 7765 | 087 123 5167

BOOK NOW!
Contact the team:

Eamonn Maguire
eamonnmaguire@mediateam.ie

Paul Byrne
paulbyrne@mediateam.ie

01 294 7765 
087 123 5167

087 254 2625

Show Guide Promotional Opportunity

Your promotional opportunity
that extends beyond the show
An ideal promotional platform for your service
or brand. Every visitor will receive a copy - a
captive readership representing all of the key
buyers and specifiers in Ireland’s horticulture,
sportsturf, and grounds maintenance sectors.

Write your own editorial feature
The GLAS Show Guide is now opening its pages
to experts in a range of fields to hear what
topics they think will make a critical difference
for organisations and retailers working in the
horticulture, sportsturf, and grounds
maintenance sectors. Cover an emerging trend,
existing solution, technology, or a lingering issue
that the market is looking to solve.
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